TILAK MAHARASTRA VIDYAPEETH, PUNE

BACHELOR OF COMMERCE (B.COM.) (NEW)
MAY — 2012 EXAMINATION

SECOND YEAR
Subject: Marketing Management — | (C - 219)

Date: 21/5/2012 Marks :80 Time: 2.00 pm to 5.00 pm

Instruction: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Answer the following in 20 words each. (Any 10) (20)
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What do you mean by ethics in marketing?
What is strategic planning?

What is the basis of market segmentation?
Why marketing mix is important?

What are the elements of promotion mix?
Define Customer Relationship Management.
What do you mean by Market Research?
Which are the consumer services?

What do you mean by Agricultural marketing?

. What are the functions of packaging?
. What do you mean by retailer?

. What is competition oriented pricing?
13.

What is advertising?

Q.2 Answer the following in 50words each. (Any 2) (10)
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“Marketing communication through product cues” expl

. What are the principles of CRM?

Explain the concept of agri marketing.

. What is marketing control?

Q.3 Answer the following questions in 150 words ebc(Any 2) (20)

1.
2.
3.
4,

What are the challenges faced by the marketery®oda

What is market segmentation? What are the typesadket segmentation?
Explain traditional and modern approaches of a epnhtMarketing”.

Distinguish between agri product marketing and nectured product marketing.

Q.4 Answer the following in 300 words each(Any 2) (30)

1.

Define marketing management. What are the advasitage limitations of marketing in
today’s Indian economic scenario?

“Marketing Mix is the basically a combination ofuioP’s” explain.

What do you understand by consumer education? \Wrietail about Consumer Guidance
Society of India.

“There are some internal and external factors whftdcts pricing.” Explain.
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