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TILAK MAHARASTRA VIDYAPEETH, PUNE 
BACHELOR OF COMMERCE (B.COM.) (NEW) 

MAY – 2012 EXAMINATION 
SECOND YEAR 

Subject: Marketing Management – I (C - 219) 

Date: 21/5/2012  Marks :80 Time: 2.00 pm to 5.00 pm  

Instruction:   1) All questions are compulsory. 
 2) Figures to the right indicate full marks.  
 
Q.1 Answer the following in 20 words each. (Any 10) (20) 

1. What do you mean by ethics in marketing? 
2. What is strategic planning? 
3. What is the basis of market segmentation? 
4. Why marketing mix is important? 
5. What are the elements of promotion mix? 
6. Define Customer Relationship Management. 
7. What do you mean by Market Research? 
8. Which are the consumer services? 
9. What do you mean by Agricultural marketing? 
10. What are the functions of packaging? 
11. What do you mean by retailer? 
12. What is competition oriented pricing? 
13. What is advertising? 

Q.2 Answer the following in 50words each. (Any 2) (10) 

1. “Marketing communication through product cues” explain. 
2. What are the principles of CRM? 
3. Explain the concept of agri marketing. 
4. What is marketing control? 

Q.3 Answer the following questions in 150 words each. (Any 2)     (20) 

1. What are the challenges faced by the marketers today? 
2. What is market segmentation? What are the types of market segmentation? 
3. Explain traditional and modern approaches of a concept “Marketing”. 
4. Distinguish between agri product marketing and manufactured product marketing. 

Q.4 Answer the following in 300 words each. (Any 2) (30) 

1. Define marketing management. What are the advantages and limitations of marketing in 
today’s Indian economic scenario? 

2. “Marketing Mix is the basically a combination of four P’s” explain. 
3. What do you understand by consumer education? Write in detail about Consumer Guidance 

Society of India. 
4. “There are some internal and external factors which affects pricing.” Explain. 
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zP=hG$ ^gl`lîP´= zcÚlmqQ, mvTn 
=}q.G$l°̂ ².  

^n - 2012 m`qil  
zÛUq¶ ce© 

zce_: zcmTY ì¶cñVlmY - 1 (c-219) 

zW. 21/5/2012 IvT: 80 cnh: Wþ.2.00 Un fl¶§. 5.00  

fxLYl::::    1) fc© àý @zYcl¶© @lgnU.  
  2) BNcqG$R=qa @§G$ mxT© IvT Wd©zcUlU. 

à.1 Hlaqa àíYl§Lq 20 dãWl§U BÎl ǹ Úl. (G$lnTUqgq Wgl) (20)    
1. zcmTYlUqa zYUqUËc ågTNn G$l¶> 
2. G¥$Uq ¶lnNYl zY¶lnNY ågTNn G$l¶> 
3. }lNl` zc]lIqG$`TlLn @lXl` ågTNn G$l¶> 
4. zcmTY z‘k G$l ‘gËclLn @lgn> 
5. zcG«$¶c¥Õq z‘k Ln JP=G$ G$lnTUn> 
6. I«lgG$ f§}§X ì¶cñVlmYlLq ì¶l»¶l zagl. 
7. }lNl` f§dlnXY ågTNn G$l¶> 
8. Bm]lnº$l fncl G$lnTË¶l> 
9. I«l‘qT zcmTY ågTNn G$l¶> 
10. cñUv }l§XTqLq G$l¶| G$lnTUq> 
11. ’v$P=G$h zcG«n$Ul ågTNn G$l¶> 
12. ñmXl© @lXlZ`U pG$‘U ågTNn G$l¶>  
13. Nlzg`lU ågTNn G$l¶> 

à.2  Hlaqa àíYl§Lq 50 dãWl§U BÎl ǹ zagl. (G$lnTUqgq WlnY) (10) 
1. "cñUv G{$Ðl‘l’©$U zcmTY f§jlmY' ñmï= G$`l. 
2. I«lgG$ f§}§X ì¶cñVlmYlLq UËcn fl§Il. 
3. f§jl ñmï= G$`l : ""G¥$eq zcmTY''  
4. zcmTY G$l¶l©Ln zY¶§ÌT ågTNn G$l¶> 

à.3  Hlaqa àíYl§Lq 150 dãWl§U BÎl ǹ Úl. (G$lnTUqgq WlnY) (20) 
1. zcmTY G$Ë¶l©f‘lǹ qa @lNLq @lìglYn fl§Il.    
2. }lNl` zc]lIqG$`T ågTNn G$l¶> }lNl` zc]lIqG$`TlLn àG$l` fl§Il. 
3. zcmTYlÀ¶l ml`§mlZ`G$ c @lXvzYG$ f§G$ëmYl ñmï= G$`l. 
4. G¥$eq BËmlWY zcmTY c BËmlzWU cñUv zcmTY ¶l§Uqa ’$`G$ ñmï= G$`l. 

à.4  Hlaqa àíYl§Lq 300 dãWl§U BÎl ǹ Úl. (G$lnTUqgq WlnY) (30) 
1. zcmTY ì¶cñVlmYlLq ì¶l»¶l fl§Il. ]l`UlUqa zcmTYlLn ’$l¶Wn @lzT ‘¶l©Wl fl§Il. 
2. ""zcmTY z‘k gn ‘xaU: Ll` "mq' Ln z‘kT @fUn'' ñmï= G$`l. 
3. "I«lgG$ zdiT' ¶l f§G$ëmYnUxY G$l¶ }lnX glnUln> ]l`UlUqa I«lgG$ ‘lI©Wd©G$ fz‘Uq zce¶q fzcñU` zagl. 
4. ""BËmlWY pG$‘Uqc` G$lgq @§UI©U @lzT }lgǹ qa JP=G$ mZ`Tl‘ G$`UlU'' ñmï= G$`l. 

 


